HOW WELL DO YOU KNOW THE CURRENT
ECAMMERCE LANDSCAPE?

These days, more consumers are shifting their shopping habits online
due to the pandemic, opting for delivery or curbside pickup.

Prior to the pandemic, 29% of consumers would shop online from time
to time. Now that’s up to 867%.

Here are some crucial eCommerce stats and tips to pair with your
In-store knowledge to keep your business thriving in the digital age.
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Younger consumers are more likely to buy wine
on the day they need it, meaning you need to
have wine available for immediate consumption,

as well as versatile pickup and delivery options.

( ECOMMERCE IS HERE TO STAY )

Analysts forecast significant growth opportunity for retailers like you.
Consumer surveys report permanent shifts to shopping online and project
50% of all adult beverage purchases to begin online within the next year,
meaning the time is now to explore additional purchasing options beyond
the walls of your store.
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